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Course Description: Cultural Tourism

1- Basic Information:
	Cultural Tourism
	Course Name

	TTM501
	Course ID

	24
	Contact Hours (Registered Sessions)

	18
	Contact Hours (Synchronized Sessions)

	-
	Mid Term Exam

	75 Min
	Exam

	36
	Registered Sessions Work Load 

	18
	Synchronized Session Work Load

	4
	Credit Hours

	5
	Course Level


2- Pre-Requisites: 
	Course
	ID

	Syrian Intangible Heritage
	TGT404

	Tourism Archeological Sites	
	TGT405


3- Course General Objectives:
The course aims to introduce the student to the following scientific issues:	
· Distinguishing between cultural tourism products and other tourism products.
· Knowing the places of cultural tourism and cultural heritage in Syria.
· Recognizing the components of cultural tourism from archaeological sites, ancient cities, castles and forts, religious places, and religious events and occasions.
· Identifying the mechanisms of tourism marketing and promotion of cultural tourism products.
· Realizing the characteristics of the cultural tourist
· Knowing the mechanism of attracting cultural tourists.
· Understand how to develop cultural tourism products and invest various cultural activities in tourism promotion.
· Realizing the economic and social importance of cultural tourism.
4- Intended Learning Outcomes (ILO):
	Code
	Intended Learning Outcomes

	ILO1
	Identify the concept of cultural tourism and cultural tourist and what are the patterns of cultural tourism.

	ILO2
	View cultural tourism products and distinguish them from other tourism products.

	ILO3
	Identify the places of cultural tourism and the tangible and intangible cultural heritage in Syria.

	ILO4
	Awareness of cultural tourism markets.

	ILO5
	Knowing how to market and promote cultural tourism products.

	ILO6
	Identify the characteristics of the cultural tourist and the methods of attracting them.

	ILO7
	Understand how to develop cultural tourism products and invest various cultural activities in tourism promotion.

	ILO8
	Realizing the economic and social importance of cultural tourism.


5- Course Syllabus (24 hours of total Recorded Sessions, 18 hours of total synchronized sessions) 
· RS: Recorded Sessions; SS: Synchronized Sessions; 
	Additional Notes
	Type
	SS
	RS
	Course Syllabus
	ILO

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	3
	4
	· Concepts of cultural tourism, cultural tourist, and patterns of cultural tourism
	ILO1

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	3
	4
	· Cultural tourism products and distinguish them from other tourism products.
	ILO2

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	3
	4
	· Places of cultural tourism and the tangible and intangible cultural heritage in Syria.
	ILO3

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	1.5  
	2
	· Cultural tourism markets.
	ILO4

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	3
	4
	· Mechanism of tourism marketing and promotion of cultural tourism products.
	ILO5

	An exercise as well as a job is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	1.5  
	2

	· The characteristics of the cultural tourist and the methods of attracting them.
	ILO6

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	1.5 
  
	2

	· How to develop cultural tourism products and invest various cultural activities in tourism promotion.
	ILO7

	An exercise is a practical case that aims to help the student apply the concepts he has studied
	· Exercises
· Assignments
· Seminars
· Projects
· Practices
· Others
	1.5 
  
	2

	· Realizing the economic and social importance of cultural tourism.
	ILO8





6- Assessment Criteria (Related to ILOs)
	ISC
	Interactive Synchronized Collaboration
	Ex
	Exams
	Rpt
	Reports

	PF2F
	Presentations and Face-to-Face Assessments
	PW
	Practice Work



	ILO Code
	ILO
	Intended Results
	Assessment Type

	
	
	· 
	ISC
	PW
	Ex
	PF2F
	Rpt

	ILO1

	Identify the concept of cultural tourism and cultural tourist and what are the patterns of cultural tourism.
	· Defining cultural tourism
· Definition of a cultural tourist
· Understand the patterns of cultural tourism
	*
	
	*
	
	*

	ILO2
	View cultural tourism products and distinguish them from other tourism products.
	· Understanding the products of cultural tourism
· Comparing cultural tourism products with other tourism products
	*
	
	*
	
	*

	ILO3
	Identify the places of cultural tourism and the tangible and intangible cultural heritage in Syria.
	· Knowing the places of cultural tourism in Syria
· Understand the difference between tangible and intangible heritage
· Knowing the products of tangible and intangible heritage in Syria
	*
	
	*
	
	*

	ILO4
	Awareness of cultural tourism markets.
	· The ability to distinguish tourist markets from commodity markets
· Know the nationalities that target cultural tourism in the world
	*
	
	*
	
	*

	ILO5
	Knowing how to market and promote cultural tourism products.
	· Understand the difference between marketing and promotion
· Knowledge of marketing plans for cultural tourism globally
· Establishing a mechanism to promote cultural tourism products in Syria
	*
	
	*
	
	*

	ILO6
	Identify the characteristics of the cultural tourist and the methods of attracting them.
	· What are the characteristics and behaviors of a cultural tourist, and what distinguishes them from other tourists?
· How can we attract cultural tourists according to their behaviors and characteristics?
	*
	
	*
	
	*

	ILO7
	Understand how to develop cultural tourism products and invest various cultural activities in tourism promotion.
	· How to develop and implement a plan for the development of cultural tourism products
· The mechanism of investing cultural activities in tourism revitalization
	*
	
	*
	
	*

	ILO8
	Realizing the economic and social importance of cultural tourism.
	· Understand the economic dimensions and repercussions of cultural tourism activities
· The positive effects of cultural tourism activities on social life
	*
	
	*
	
	*


7- Practice Tools:
	Description
	Tool Name

	--------
	non


8- Main References
	1. Ahmed Abdel Meguid. (2007). Tourism economics. Egypt: Fayoum University.
2. Ilham Khudair Abbas Shuber. (2017). Tourism economy. Baghdad: Al-Mustansiriya University.
3. Elias Abi Nader. (2008). The tourism economy in Lebanon and the world. Beirut: Lebanese University.
4. Shaaban Abdullah Shubassi. (2011). The importance of tourism and tourism investment in the Syrian economy. Damascus: Syrian Book Organization - Ministry of Culture.
5. Fatiha Qaririyeh. (2020). Cultural tourism. Algeria. Youtube house.
6. Jalal Khadra, and Mustafa Kafi. (2016). Tourism economics. Syria: Dar Alpha.
7. M Sinclair. (2013). the Economics of Tourism. London: Routledge Edition.
8. Minciu, R. (2005). Economia turismului, Editura-III revazuta si adaugita. Romania: Ed Uranus.
9. N Vahove. (2015). The Economics of Tourism Destinations. Oxford: Elsevier.
10. Raboteur, J. (2001). Introduction al' Economie du tourism. Paris: Harmattan.


9- Additional References
	1. Islam Atom. (2017). The concept of tourist markets. Amman: Zarqa University.
2. Ismail Al-Dabbagh. (2011). Principles of travel and tourism. Amman: Al-Warraq Foundation.
3. The guiding quadrant. (2016). Tourism planning and the requirements of sustainable tourism development. Algeria: Guelma University of Social Sciences.
4. Tayseer Ali Zaher. (2014). Tourism principles. Syria: Damascus University.
5. Samer Al-Khalil. (2014). Principles of Tourism Economy (Faculty of Tourism, Damascus University). Damascus.
6. Salah al-Din Kharboutli. (2004). sustainable tourism. Damascus: Dar Al-Rida.
7. Ali Hassan Ali Musa. (2004). Tourism in Syria. Damascus: Nineveh House.
8. Nada Rawabdeh. (2019). Introduction to the science of tourism. Amman: College of Archeology and Tourism.
9. Noureddine Hormuz. (2006). Tourism planning and tourism development. Lattakia - Syria: Tishreen University Journal for Studies and Scientific Research - Economic and Legal Sciences Series, Volume 28, Issue 3.
10. A Bull. (2018). The Economics of Travel and Tourism. Australia: Wesely university.
11. Charles, K. (1998). Tourism planning & Development . London: CBI.
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14. WWW.SYRIATOURISM.ORG.
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